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Bailyour company out of Recession
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Its Recession Time!
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Challenges:

¢ Dwindling Sales
¢ Increasing Expenses

'i" Customer Retention Problems
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| HANGE |
WE CAN BELIEVE IN
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Change Is the window
through which the
future enters your life.



See asserts where others
see llabilities,
opportunities where
others see fallure, extra
profits where others see
financial losses!



Ensure that vy
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Recession

Buster
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What Customers want in a

Recession
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There is NO
Reality Only






Today marketing Is not a
battl e of produ

battle of

/[t doesndot matter
the best product or service;

[ t 0s what [(ceiopl e
that counts!



Perceptions are

emotions!

P \
3

B .
LA ‘;'

, ‘ ’
g 11

Human beings are
powered by emotion i not
reason.
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NAt the emd of | t a
we remember how
we felt. The
experience lives In
our subconscious
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Create

Awesome Customer
Experiences
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The "Ritz-Carifton Customer Experience
Philosophy” creates remarkable ciistomer
experierices throiigh extraordinary benefits at
extraordinary prices.




The Purple
Promise:
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every FedEx
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outstanding
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