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- Overview ﬂ ool vedywhers

A 1980 11.2 million mobile phones

A 2008 4.1 billion mobile phones

A 2.5 billion minutes switched out of Africa
A 2009 240 million devices GPS enabled

A Vlive biggest internet medium

A 20 million Please Call me adverts per day
A 6 million adverts per day

A 2008 130 billion US$-SMS revenue

A Instant Messaging and Social Networks

Sponsored by ‘!)( 10/7/2009 4



ry ——— -
4

The mobile phone and supporting mobile
telephone network Is the culmination of
communications technology that has
evolved over the past 100 years.
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Increase in fixed line telephony 2002-2007
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V | Increase in Mobile phone penetration 2002-2007
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Population vs Mobile Phone penetration (2002-2007)
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Connectedness In Africa presents one of the
biggest opportunities of our lifetimes.
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The mobile phone is personal, it is the only
device where we know when you are
using it, what you are doing (with whom),
approximately where you are, have an
Immediate return path and payment
mechanism.
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The social graph

Flow Of Messages From Top 10 Users
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